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Investors are becoming increasingly self-reliant as they navigate
uncertainty. A cautious confidence is emerging, priorities are
shifting. The future of advice is developing in front of our eyes.

Our fourth annual study of UK investor attitudes and behaviour sees
a new self-centredness emerging among investors. Across the board,
iInvestors are wary of rocking the boat; they’re choosing to maintain
the balance of their portfolios and not taking unnecessary risks.

The crises of the past few years have left investors feeling somewhat
numb to the constant cycle of bad news but also like they have learnt
a thing or two about investing. Enough perhaps to really question
the cost/benefit of advice amid so much uncertainty, driven primarily
by the cost-of-living crisis.
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The idea for the AML/Nursery Investor Index was born in February 2020,
shortly after the World Health Organisation (WHOQO) declared Covid-19 a ‘global emergency’.

Much was being written and speculated as to the effect a growing health threat might have on the
industry, its investors and end beneficiaries, but apparently based upon no hard data. Ours was the
first study, to our knowledge, to address that and present an objective report on the state of play.

The second, 2021 study, was bigger, broader and built on our learnings. But with the seemingly
relentless stream of crises emerging since the pandemic hit, it seems the need remains for hard
data and analysis to make sense of new waves of speculation. Investors have learned from the crises

@
T H E that continue to shape their approach and attitudes to investing and to self. The ongoing role for
The Investor Index lies in keeping the industry abreast of their evolution.
| N D E X We would be delighted to discuss the implications of our 2023 findings with you.

® Research, analysis and reporting:
For The Nursery: For AML:
Pauline McGowan, Head of Strategy Christian Barnes, Strategy Director
pauline.mcgowan@the-nursery.net christian.barnes@aml-group.com
Emma Harries, Account Director Sarah Nunneley, Senior Strategist
emma.harries@the-nursery.net sarah.nunnelely@aml-group.com

Lida Manioti, Senior Research Executive
lida.Manioti@the-nursery.net
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Executive summary 1

A cautious rise in investor confidence.

Investor confidence is at its highest since pre-pandemic. Investors are feeling in
control, well informed and confident. This confidence has seen 41% of investors
increase the amount of their investment. However, confidence is tempered by
an increasingly tentative approach to risk; more investors say they are taking less
risk than did so last year, along with a reluctance to make big portfolio changes.
But over half (54%) of investors have opened new high interest savings accounts,
capitalizing on the different sort of security and stability they can provide in

a persistently higher rate environment. For some, this is the appeal of a more
guaranteed return; for others, the feeling that it’s a safer bet than investing.

The majority have simply moved their savings; others have divested some of
their portfolios. Whatever the motivations, this rise in investor confidence feels
to be rooted in self - in an ability to make decisions alone.
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Uncertain markets, self-reliant investors.

Market-wide uncertainties, including the cost-of-living crisis and reduced
household income, have driven investors to challenge the cost/benefit of

advice, with many citing the expense as the key deterrent. Despite seeing the
potential benefits of advice (especially young investors), many cannot justify the
cost. Coupled with this is the confidence investors have developed from their
experiences through the crises of the past few years; 64% feel the upheavals
have taught them what they need to know about investing and made them more
confident in their decision-making abilities. This environment of uncertainty

Is driving a new wave of self-reliant investors who truly question the need for

traditional advice.
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ESG takes a back seat

This year saw the first drop in investors’ prioritisation of environmental and social considering financial providers they had not previously heard of (vs. 53% and
impact of investments in the four years of reporting, from 44% in 2022 to 38% 22% respectively for 65+). With this shift in behaviour when choosing a provider,
in 2023. Despite investors maintaining that they understand the importance come attitude shifts in the major investment goals for young investors. Although
of investing for good, and believing sustainable investment is the future, in the many consider purchasing a property to be the ultimate investment, 59% have
current climate, the immediate importance of considering impact has fallen. had to shelve their plans to purchase a property as it is no longer possible during
This trend is consistent across environmental and social causes, from veganism the cost-of-living crisis.

to gender equiality. This could be due in part to more immediate concerns such

as the continued distraction of the rising cost of living. It could also be the result of Al investing is the future

a shift in focus within the news cycle. 94% of investors say they regularly watch or
read the news, with many getting this information from social media. But attitudes
towards the news cycle are strained, with many stating that although they have
awareness, they try not to get too immersed as the news can be depressing.
With the amount going on in the world, they feel somewhat numb to it all.

Unsurprisingly, younger investors tend to show more interest in - and openness
to - robo-advice. Around half of all investors see robo-advice as a more accessible
and easy way to get started with financial advice. This rises to two thirds

when speaking to younger investors, with 58% of 18-34-year-olds and 49% of
35-44-year-olds saying they would prefer robo-advice to a traditional advisor.

Young investors, changing priorities. This digital inclination continues into attitudes towards the future of financial
advice. Although 20% have already used Al engines such as ChatGPT for financial
In the current environment of uncertainty and, for many, hardship, investors advice or guidance, 73% believe Al could give good financial advice either now
have found themselves shopping around for the best financial deals. This or in the future. This is driven more heavily by younger investors, though is the
Is most evident in young investors; 81% are shopping around and 6/% are majority opinion across the board.
o2 the
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A cautious rise in investor confidence -
unpacking the index

Investor confidence is at its highest since pre-pandemic. Investors are
feeling in control, well informed and confident. This confidence has seen 41%
of investors increase the amount of their investment. However, confidence
Is tempered by an increasingly tentative approach to risk; more investors say
they are taking less risk than did so last year, along with a reluctance to make
big portfolio changes. But over half (54%) of investors have opened new
high interest savings accounts, capitalizing on the different sort of security
and stability they can provide in a persistently higher rate environment.

For some, this is the appeal of a more guaranteed return; for others, the
feeling that it's a safer bet than investing. The majority have simply moved
their savings; others have divested some of their portfolios. Whatever the
motivations, this rise in investor confidence feels to be rooted in self — in an
ability to make decisions alone.
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Investor confidence is at its
highest level since the pandemic

The Investor Index is the
combination of those feeling
the following about making
investment decisions:

Pre-Pandemic;

* |n control

 Well informed 1 : :

« Confident

Q5: In the current situation which of these would you use to describe how you feel about making investment decisions?
Base: All respondents (n=1100)




Investors are showing a quiet
confidence that avoids unnecessary risk

| am

cautious and want | am happy to : :
a lower level of risk. invest where | have content to Quite excited,

continue m ‘
Not too concerned about researched my Inue my committed to

short term falls in value products well. . currgnt level OT continuing but also
of portfolio as looking investing but with slightly more cautious

for longer term low risk funds. given state of the
‘owth economy, fluctuations
0 ' iIn the markets etc.

| am

Ambivalent - Across the

investments need board, it's best to be

to be seen as long term : careful and not explore
investments and the annual | feel like new markets right now.

| a.m return is better than savings it's an ok thing Though, it’s still worthwhile
ex.uted products. Choosing the t0 d.o 26 Joing and relatively low risk
to invest right investments and as it's done depending on the

affordable being realistic about sensibly. investment.
amounts. risk” is key.

Being
careful as the
markets are a bit
volatile at the
moment.

Q3c: How are you feeling about investing at the moment?
Base: All respondents (n=1100)




are taking fewer risks than last year

( . . h ‘ | have taken more risks
Younger investors less likely to say . o
. . 239, 21%
they are ta k|ng more risks vs 2022 ‘ | have kept my risk profile the same
\_ J
‘ ‘ ‘ | have taken fewer risks
65%
5022 5023 A Indicates significant difference
v at 95% confidence level
Q11: Over the past 12 months, have you changed your risk profile to maintain returns? d .the
: = =11
Base: All respondents 2022 (n=1080), 2023 (n=1100) Q( nursery
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There is an increased sense of control and opportunity

@ 2022 @ 20

29%

27%

24%
22%

| see the current situation Feeling well informed
as an opportunity

33%

28%

Feeling in control

Q4: Which of these, if any, describes how you are feeling about your financial situation at the moment?

Base: All respondents 2022 (n=1080), 2023 (n=1100)

It seems
to be a good
time as long

as you are
sensible.

A Indicates significant difference
v at 95% confidence level
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| feel fine,
but not looking

for risky

products.
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| feel
cautiously
optimistic about
iInvesting at the
moment.

There
are some
opportunities,
but caution is
needed too.

o2 the
( nursery
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52%

Total

67%
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58%

35to44

51%

46 to 54

44%

55to 64

| feel nervous to make new or different investment choices

Q7c: As a result of the cost-of-living crisis, how strongly do you agree or disagree with the following? Showing top 3 box agree

Base: All respondents (n=1100)
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There have been nosignificant changesinthe i °
make-up of investor portfolios from last year

@ 2022 @ 202

54%
51%

25%

23%

207% 19%

18% 19% 19% 18% 18% 18%

14% 15%

12% 13%

1%

10%

Company stocks Government bonds Corporate bonds Commodities Housing market Cryptocurrency Collectibles Large infrastructure NFTs
and shares such as gold, silver etc. (excluding your such as bitcoin such as art, projects (such as (non fungible tokens)
primary residence) antiques airports, energy plants) such as digital art

Q20: Do you currently hold investments in the following?
Base: All respondents 2022 (n=1080), 2023 (n=1100)

15
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Investors remain focused
on long term growth

o
5% 147
| am focusing my

finances on the
here & now

Taking risks is the only
way to make money

60%

Investing for the
long term is more
important than ever

Q7d: In the current climate, which of the following best describes your attitude to your finances?
Base: All respondents (n=1100)

Happy
with my

investments and
confident that they will
return long term growth

Absolutely
fine - I'm taking
a long-term

despite some recent approach.

underperformance.

Confident
as | think long
term returns will
be strong.

| am
feeling good,
and that it will
pay off in the
long term.




Whilst long term growth is most important across ";';";.';f;'j;f:f:'ff':f"ﬂ"5"ﬂ"i'.i"fl:'-'f':f':3':3.:-1.:-':ff:';:-3.:-3ﬁf:3f--ﬁ-’;i;:'?-.ﬂf:'33."-‘."-":"5"i5:fi-

age groups, younger investors are more likely to
focus on short term growth than older investors

‘ 18 to 34 ‘ 35 to 44 ‘ 45 to 54 ‘ 55 to 64 ‘ 65+ Indicates significant difference

v at 95% confidence level

67%

63% 63%

56%
52

N

- 28%

‘ ‘ 7%  16% 159 17%
X
‘ ‘ 6% 4 5% 5% 6% 5% .
X T v OO0
Investing for the long term Short term returns are Taking risks is the only way | am focusing my finances
is more important than ever more important than long term to make money on the here & now
Q7d: In the current climate, which of the following best describes your attitude to your finances? a .the
Base: All respondents (n=1100), 18-34 (283), 35-44 (178), 45-54 (198), 55-64 (228), 65+ (218) A~




Over half of investors opened a high CommoRERg e NDEX
interest savings account recently o, e
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62%
58%

51%

48%
46%
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35t0 44 45 to 54 65+

Q39a: Banks are currently offering high interest savings accounts. ﬂ .the
Have you opened a new account recently in order to benefit from these? Q(
Base: All respondents (n=1100)
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Low savings rates are
no longer a core reason
for increasing investment

41%

have increased the
amount they invested
In the past year.

B2: In the last financial year, have you increased the amount you invest?
Base: All respondents (n=1100)

| have more money
available to invest

There have been good
opportunities available to me

Investing feels more accessible

Interest rates from
savings are too low

| have more time to concentrate
on my investments

Feels like more people
are investing

B3b: Why have you increased the amount you invest in the last financial year?
Base: Increased investments 2022 (n=438), 2023 (n=412)
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Nearly a quarter took
money out of their current
investments to fund this

Young investors were more likely to have taken money
out of other investments than older investors

69% 36% 36%

23%

1M%

8%

6%

o
H—
O
w
N

| moved my savings | took money out of | inherited a sum/ 35to44 45 to 54 65+
my other investments received a bonus
Q39b: How did you fund this? d .the
Base: All who opened a new account (n=589); 18-34 (176), 35-44 (104), 45-54 (88), 55-64 (116), 65+ (105) Q( nursery




A safer, guaranteed return was the
motivation behind opening the account

58%

49%

24%

A guaranteed return A safer bet than More money in
investing right now the short term

Q39c: What made you decide to open this account instead of investing the money? a .the
Base: All respondents (n=1100) Q(




Younger investors focus on bank accounts”
safety vs investing whereas older investors
focus on the guaranteed return

Total 18 to 34 35to44 45 to 54 55to 64 65+

More money in the short term 24% --- 28% 36%

A guaranteed return 58%

A safer bet than investing right now 49%

Q39c: What made you decide to open this account instead of investing the money?
Base: All who opened a new account (n=589); 18-34 (176), 35-44 (104), 45-54 (88), 55-64 (116), 65+ (105)
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Uncertain markets, self-reliant investors

Market-wide uncertainties, including the cost-of-living crisis and reduced
household income, have driven investors to challenge the cost/benefit

of advice, with many citing the expense as the key deterrent. Despite
seeing the potential benefits of advice (especially young investors), many
cannot justify the cost. Coupled with this is the confidence investors have
developed from their experiences through the crises of the past few years;
64% feel the upheavals have taught them what they need to know about

investing and made them more confident in their decision-making abilities.

This environment of uncertainty is driving a new wave of self-reliant
investors who truly question the need for traditional advice.




Confidence in an uncertain world

Everybody experiences great uncertainty and post
pandemic, feel they have sharpened up rather than changed.

* Those younger investors who were risk averse felt this
approach was justified amidst uncertainty.

* Aninvestor, aged 40, who was the least risk averse,
felt people should grab opportunities amongst the chaos.

All interviewees had a stronger belief in their own ability
to navigate the world since emerging from several crises.

» They survived difficult employment situations.

« More confident in themselves, happy to be home rather
than experiencing FOMO for instance.

* More focused on day-to-day saving (Lidl!) but will not
sacrifice pleasures like travel.

25

Everything is so
uncertain, you must

rely on yourself.

We've been through
a lot and survived it so
there’s a greater sense

of self assurance.

o2 the
( nursery
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When it comes to financial guidance,
investors are more likely to be doing their
owh research, an increase on last year

@ 202 @ 202

o
G
52

43% 43%

40%

26%
24%

22% 22%

A

18%

14% -

20%
17%

14% 4139

13%

13%

Banks

Fund
manager

Financial Accountant

influencers

Financial Friends

adviser

My own
research

Family

Q2: Which of the following do you usually use for financial guidance?
Base: All respondents 2022 (n=1080), 2023 (n=1100)

Social media

A Indicates significant difference

v at 95% confidence level

\_

Increase in doing own research is across the
board, but use of fund managers is being
driven by older investors (aged 55+)

9%

Stockbroker Podcasts




to know about investing, making them feel more
confident in their decision-making abilities

64% : 79% 78% 61% 51%
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46 to 54

55to 64

Events over the past few years have taught me what | need to know about investing
(i.e., | feel more confident in my decision making)

o o o o
.....
o«
P

47%
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Of those who have never paid for
advice, 3in 10 say it is because
they can get all the information
they need online...

9%

of those who've never paid
for advice say they can get
all the info they need online.

Q3b: Why have you never sought professional advice for your investments?
Base: Never paid for financial advice (n=371)

This percention is particularly high amongst 35-44 year olds

A Indicates significant difference
v at 95% confidence level

45%
. 30%
28%
I 26% 'I
= ‘ .
35 to 44 45 to 54 55 to 64 65+

B3b: Why have you increased the amount you invest in the last financial year?
Base: Increased investments 2022 (n=438), 2023 (n=412)
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...even though young investors know iR NOEX
they would benefit from paid advice e, e
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This is significantly increased for younger investors

A Indicates significant difference
v at 95% confidence level

40%

>

w
o
R

2%

22%
Across age groups feel

they would benefit

from financial advice. 14% 14%

‘—i-
O ‘
w
N

35to44 45 to 54 55to 64 65+

Q3d: Do you feel you would benefit from professional financial advice? d .the
Base: Never paid for financial advice (n=371) Q(




41% of investors have invested more
and 18% have invested less in the
past financial year - similar to 2022

‘ ' ‘ Increased the amount you invest
‘ Not changed the amount you invest
39% A1%
l ‘ ‘ Reduced the amount you invest
‘ 43% ‘ A%
‘ 18% ‘ 18%
2022 2023
B2: In the last financial year, have you...? Jd the
Base: All respondents 2022 (n=1080), 2023 (n=1100) “{ nursery




More are mentioning cost of living as a
reason for having reduced their investment

‘ 2022 ‘ 2023 A Indicates significant difference
v at 95% confidence level

. . 00000000000000000000(:+
Cost of | h hold costs h d
cstotiving/househeldcostshavenere!. 9000000 000000000000000000000000000 -4

|/my household has reduced income ::::::::::::::::g;/;‘?"/

My circumstances have changed ::::::::::::‘.2(1;/;7

The market is too hard to predict ::::::::::::‘.23..‘ 27%

| have spent on something else ...‘.....“.... 25%
(house renovations etc.) (DD GO OO OO OO O (15~

| wanted a more stable place for my money :::::::::::‘.19?.. 25%

| have suffered too many losses ::::::::‘.141 <y5%

I’'m worried about losing my job / someone in my ...‘.‘..‘ 14%
household is worried about losing their job ‘......( 12%

B3a:Why have you reduced the amount you invest in the last financial year? d .the
Base: Reduced investments 2022 (n=190), 2023 (n=199) Q(
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Expense is now a more common
reason for not taking paid advice

47

have never paid for financial advice.

A similar proportion to last year:
2022 = 31%

Q3: Have you ever paid for financial advice from a professional adviser?
Base: All respondents (n=1100)

It is too expensive

| don't trust advisers
to be objective

| don't trust they have my
best interests at heart

| don't like to depend on
someone else for my returns

| have a strong understanding
of the market myself

Their advice is too general

Financial advice is
for the wealthy

They make investing
complicated

| have never thought about it

Q3b: Why have you never sought professional advice for your investments?

....................

0000000000000000004
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Base: Never paid for financial advice (n=371)

A Indicates significant difference
v at 95% confidence level
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ESG takes
a back seat
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ESG takes a back seat

This year saw the first drop in investors’ prioritisation of environmental and
social impact of investments in the four years of reporting, from 44% in 2022
to 38% in 2023. Despite investors maintaining that they understand the
importance of investing for good, and believing sustainable investment is
the future, in the current climate, the immediate importance of considering
impact has fallen. This trend is consistent across environmental and social
causes, from veganism to gender equality. This could be due in part to
more immediate concerns such as the continued distraction of the rising
cost of living. It could also be the result of a shift in focus within the news
cycle. 94% of investors say they regularly watch or read the news, with many
getting this information from social media. But attitudes towards the news
cycle are strained, with many stating that although they have awareness,
they try not to get too immersed as the news can be depressing. With the
amount going on in the world, they feel somewhat numb to it all.
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Profit and progress

Investment is clearly all about self reliance, independence
and growing your own personal wealth / making the most
of your money.

* This was exactly how interviewees saw investments
and why it felt exciting to them.

Investments are made for personal gain but there was
also a desire to feel connected to the world and for their

iInvestments to feel progressive:

» People felt better when the investment was focused on
iInnovation, technology, science, the environment and
health. These areas feel integral to a positive future.

* There were even some anecdotal stories about people
iInvesting in friends or acquaintances to help build their
businesses (and hopefully profit as well).

You want to feel
that you're doing
some good with your

money as well as
Just investing it.

If you can invest in
something positive,
it feels better.




Investors still agree that
sustainable/ethical investing
is the future

It’s clearly where
the future is but

there’s also a lot of
* Not just the right thing to do money here.

All interviewees were clear that sustainable investment
will be the only investment in the future.

» But the necessary thing to do

* An area ripe with potential.

| want to
They want to do right for the world although more important | feel that you can invest sustainably
that they do right for themselves. be sustainable in lots but low cost and

of ways not just about good advice would
investment, so it’s not the be more relevant

most important thing to me.
in investment but it
probably will be.

* Interested in messages about green and sustainable
Investment opportunities.

» These are more appealing framed as opportunities rather
than obligations.
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But, in the current climate, the immediate
importance of considering environmental
and social impact has fallen back

A Indicates significant difference
v at 95% confidence level

35% 37% 44% v 38% Net: Important
26% 24% 19% 24% Net: Not important
9% . Very important
‘ ‘ ’ ‘ ‘ Quite important
26% 25%
26% ‘ Nice to have
Not very important
' . ‘ . ‘ Not at all important
40% 39%
38%
. . . - ‘
- N ‘ VU R
18% 15% 14%
12%
@ - w- v
2020 2021 2022 2023
Q17a: How important is it to you right now that your investment funds also consider their environmental and social impact? a .the
Base: All respondents 2020 (n=500), 2021 (n=1100), 2022 (n=1080), 2023 (n=1100) Qr nursery




Overall, there was a drop in the importance
of considering the environmental and social
impact of investing compared to last year

A Indicates significant difference

‘ 2022 ‘ 2023 v at 95% confidence level

53%, 54% 4 N

51% However, for investors aged 35-55,

49% o .
it did not increase

46%
44%

42%

40%

w
O
S

38% 38%

35%

31%
29%

‘
Male

‘

w

Total Female 35-44 45-54 55-64 65+

Q17a: How important is it to you right now that your investment funds also consider their environmental and social impact? Showing top 2 box net important (very important/quite important)
Base: All respondents (n=1100); 18-34 (283), 35-44 (178), 45-54 (198), 55-64 (228), 65+ (218)
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The prioritisation of ethical investments has Ll
dropped across the board compared to last year

A Indicates significant difference
v at 95% confidence level vs 2022

N
O
N
N
N
O
N
w

50%

<

D
N
X

45% 45%
42%

45%

<

1% 42%
39%

36%

<

32%

- -
. . 40%
0 006

"

| prioritise creating positive Ethics are more important | prioritise supporting | prioritise supporting | want to use impact-only | prioritise supporting LGBTQ+ | prioritise making my
social impact when making to me than returns cultural diversity when making gender equality when making investment platforms causes and equality when investments vegan-friendly
investment decisions investment decisions investment decisions making investment decisions

Q37: To what extent do you agree or disagree with the following statements? Showing top 3 box agree
Base: All respondents 2022 (n=1080), 2023 (n=1100)
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Most investors regularly
watch the news

47

regularly watch/read the news.

Q43a: Do you regularly watch/read the news?
Base: All respondents (n=1100)

| am watching/reading

the news more often ‘ My habits haven’t changed

Q43b: Has this changed over the past few years?
Base: All respondents (n=1100)

| am watching/reading
the news less often
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Although they try not to get too immersed

in the news - it is depressing

59%

| am aware of what's

going on but | try not

to get too immersed
in it all

58%

Watching/reading
the news is depressing

51%

There is just too
much goingonin
the world to keep up

49%

All the constant crises
over the past few
years have left me
numb to it all

Q43e: How strongly do you agree or disagree with the following statements about the news cycle? Showing top 3 box agree

Base: All respondents (n=1100)

42%

| read the headlines
but don't dig into
the detail

37%

| don't trust
the news

36%

| am happier
when | don’t keep up
with the news

T“EliNVESTOR

A Indicates significant difference
v at 95% confidence level

25%

| actively avoid

the news




A high proportion get their L mmammimeae INDEX

hews from social media

.......
« o
. .« °
........
-----
« o "

Watch the news o
- @000000000000
s OOOOOOOOO

Read headlines
on my phone

40/ s QOOOOC-

Twitter 24%
Watch the news ...‘ 219
on catchup TV
Instagram ...‘ 20%
“{ 12%

32%

get their news from social media*

TikTok

Q43d: How do you keep updated on current events? *Net of those selecting Facebook, Twitter,
Base: All respondents (n=1100) Instagram or TikTok as a news source




Nearly three quarters of young investors

get their news from social media

NET: Social media
Watch the news on live TV
Newspaper
Read headlines on my phone
Facebook
Twitter
Watch the news catch on up TV
Instagram

TikTok

Q43d: How do you keep updated on current events?
Base: Total (n=1100); 18-34 (283), 35-44 (178), 45-54 (198), 55-64 (228), 65+ (218)
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Total

44%

72%

50%

32%

31%

24%

21%

20%

12%

18 to 34

35to 44 45 to 54 55to 64

40%

1%

27%

A1%

27%

o2 the
( nursery




much going on in the world, leaving them numb to news m

They are more Total 18 to 34 35to044 45 to 54 55 to 64
likely to read | £ what's dor but |ty ot
- am aware of what’s going on but | try no o
but leave
. J
There is just too much going on in the o o o
All the constant crises over the past few years o o o

Q43e: How strongly do you agree or disagree with the following statements about the news cycle? Showing top 3 box agree d .the
Base: All respondents (n=1100 A~
o (n=1100) (  nursery
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Young investors,
changing priorities
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Young investors, changing priorities

In the current environment of uncertainty and, for many, hardship,
investors have found themselves shopping around for the best
financial deals. This is most evident in young investors; 81% are
shopping around and 6/% are considering financial providers they
had not previously heard of (vs. 53% and 22% respectively for 65+).
With this shift in behaviour when choosing a provider, come attitude
shifts in the major investment goals for young investors. Although
many consider purchasing a property to be the ultimate investment,
59% have had to shelve their plans to purchase a property as it is no
longer possible during the cost-of-living crisis.




47

The cost-of-living crisis is driving a high
proportion of investors to shop around

for better financial deals

69%

18%

1%

N
G
52

w
G
52

13%

9%

5%
5%

| am actively shopping
around for better deals in
financial services

Q7c: As a result of the cost-of-living crisis, how strongly do you agree or disagree with the following?
Base: All respondents (n=1100)

| have been considering
financial providers | have not
previously heard of before

| have been withdrawing
from my investments

Top 3

Bottom 3

‘ / Strongly agree

‘ 1 Strongly disagree

o2 the
( nursery
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Younger investors are more likely to be
shopping around - likely linked to their
stronger desire for short term results

Total

| am actively shopping around for better 69%
deals in financial services °

| have been considering financial providers A5,

| have not previously heard of before °

| have been withdrawing from my investments 37%

Q7c: As a result of the cost-of-living crisis, how strongly do you agree or disagree with the following? Showing top 3 box agree
Base: All respondents (n=1100); 18-34 (283), 35-44 (178), 45-54 (198), 55-64 (228), 65+ (218)

18 to 34

55%

35to44

49%

45 to 54

42%

55 to 64

60%

65+

53%




The number of young investors investing
to purchase a property has dropped
significantly since 2022

‘ 2022 . 2023 Indicates S|gn|flcantd|fference
v at 95% confidence level vs 2022

38%
36%

V)
B
R
V)
¢
R

1%
A 4 8%

5%

3%

L 4 W -

18to 34 35to44 45 to 54 55to 64 65+

To purchase a property

$8: What are you investing for? Jd the
Base: All respondents (n=1100); 18-34 (283), 35-44 (178), 45-54 (198), 55-64 (228), 65+ (218) h{ nursery




Even though the majority of investors
consider property the ultimate investment

72% 84% 81% 68% 65% 62% Top 3
. ' / Agree completely
13% 16% 16% 15% 8% 8%
17%
17%
25% 22%
37%
39% 3
35% 317
° @:
% 1 Disagree completely
9% 14% 17%
. 1% ‘ ‘ - A A
. 10% 17% o 13%
1% - " - 15%
5% 6% 79
3% 3% 5% 4% °
1% 1% 1% 1% 1% 2%
Total 18 to 34 35t044 45to 54 55t0 64 65+

Q23c: How strongly do you agree or disagree with the statement below?
Base: All respondents (n=1100); 18-34 (283), 35-44 (178), 45-54 (198), 55-64 (228), 65+ (218)




59% of young investors have had
to shelve their plans to purchase
a property due to the cost of living

Total 18 to 34 35to044 45 to 54 55 to 64 65+

Yes, | had been planning to buy in the next o o o
few years but may be unable to 19% 34% 33%

Net: Yes, but may be unable to 30% 24%

Yes, | had intended to buy in the last year o o
but wasn’t able to 12% 25%

No, | am planning to buy in the next few years 24% 27% 28% 26% 21% 20%

| have no intention of buying a property A5,

in the next few years 22%

Q23b: Has the cost of living crisis stopped you from being able to buy a property? d .the
Base: All respondents (n=1100); 18-34 (283), 35-44 (178), 45-54 (198), 55-64 (228), 65+ (218) Q
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Al investing is the future

Unsurprisingly, younger investors tend to show more interest in - and
openness to - robo-advice. Around half of all investors see robo-advice
as a more accessible and easy way to get started with financial advice.
This rises to two thirds when speaking to younger investors, with 58% of
18-34-year-olds and 49% of 35-44-year-olds saying they would prefer
robo-advice to a traditional advisor. This digital inclination continues
into attitudes towards the future of financial advice. Although 20%
have already used Al engines such as ChatGPT for financial advice

or guidance, /3% believe Al could give good financial advice either
now or in the future. This is driven more heavily by younger investors,
though is the majority opinion across the board.




13% have used a Robo-advisor, i NBEX

driven by younger investors . Ny

..........................

.
................

NOT SURE
3%

26% 26%

18to 34

8%

2%
0%

35to 44 45 to 54 55to 64 65+

Q40a: Have you ever used a Robo-advisor? d .the
Base: All respondents (n=1100); 18-34 (283), 35-44 (178), 45-54 (198), 55-64 (228), 65+ (218) Qr nursery




Younger investors are generally e NDEX

° o
o« o o
o« o "
Y
'''''
.....
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. . e
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more open to Robo-advice

.
................

34% 60% 53% 35% 21% 10% Top 3

54% 27% 32% 53% 69% 78% Bottom 3
0%

ZZ ‘ / Agree completely

w
S

2%
8%

3%
1%

3%

7% 4%

)
O
R

33%

12%

14%

N
G
52

27%

G
o~

1%

13%

25%

12%

16%

22%

S
o~

o
X

14%

22%

33%

12%

12%

N
N
52

37%

. 1 Disagree completely

21% 9%

4%

15%

8%

Total 18 to 34 35to44 45 to 54 55to0 64 65+

Q40b: How likely would you be to use a Robo-advisor? a .the
Base: All respondents (n=1100); 18-34 (283), 35-44 (178), 45-54 (198), 55-64 (228), 65+ (218) Qr nursery




Half of investors agree Robo-advisors
are more accessible than financial advisors
and a great way to get started

53% 49% 46% 34% Top 3
29% 33% 35% 51% Bottom 3
8% 7% 6% 5% ‘ 7 Agree completely
15% 13%

—h
N
S

—h
(&)
o2

16% Os

28
14%

19% 00 ‘ 5

‘ 1 Disagree completely

18%

N
%
N
N
N
oN

18%

14% 6% o 15%

8% 9%

7%

16%

DN

8%

Robo-advisors are Robo-advisors are a Robo-advisors are the | would prefer to use

more accessible than great way to help new future of investing a Robo-advisor than
financial advisors investors get started a financial advisor
Q40b: How likely would you be to use a Robo-advisor? a the
Base: All respondents (n=1100); 18-34 (283), 35-44 (178), 45-54 (198), 55-64 (228), 65+ (218) A~




Robo-advisors are more accessible
than financial advisors

Robo-advisors are a great way to help
hew investors get started

Robo-advisors are the future of investing

| would prefer to use a Robo-advisor than
a financial advisor

Q40c: How strongly do you agree or disagree with the following statements? Showing top 3 box agree
Base: All respondents (n=1100); 18-34 (283), 35-44 (178), 45-54 (198), 55-64 (228), 65+ (218)
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Total

53%

49%

46%

34%

18 to 34

35to044

49%

45 to 54

48%

42%

55to 64




20% have used ChatGPT for s TR

financial advice/information . . Yy

.........................

.
................

Younger investors are more
NEVER | likely to have used ChatGPT

HEARD OF IT
11%

42%

38%

9%

3% 3%

35to 44 45 to 54 55to 64 65+

o
H—
O
w
N

Q40d: Have you ever used ChatGPT for financial advice/information? a .the
Base: All respondents (n=1100); 18-34 (283), 35-44 (178), 45-54 (198), 55-64 (228), 65+ (218) Qr nursery
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Three-quarters of investors think ChatGPT S f:f:'f:'{::{ i:{:'f,f}f}ﬂ}f.}f.'-:ff_f.‘:ﬁﬂ}.f.i:f.':j.ﬂﬁ.f-?,.ﬁ-':ﬁ.if--ii:lﬂ?;'.'-.{:.'f:ii:ﬁzf-::f:f-i-'~i35.3:-.
could give reliable financial advice in the future

73% 87% 82% 74% 64% 54% Net: Yes
10% >% @ -
18%
25% Not now, but probably
in the future
43% 43%
o -
54%
' - . ' . . .
’ . - . - . . ‘
46%
36%
27% 26%
Total 18 to 34 35to44 45 to 54 55to0 64 65+
Q40e: Do you think ChatGPT could provide reliable financial advice? a .the
Base: All respondents (n=1100); 18-34 (283), 35-44 (178), 45-54 (198), 55-64 (228), 65+ (218) A~
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Conclusions

In our last study we concluded that a state of
constant crisis was, in fact, “The new stability’.
Moving into this year, it appears that the feeling
of confidence and stability gained through crises
has persisted for investors. This confidence is
driving this year’s theme, "The new selfishness.

With the experiences of the last few years,
iInvestors (especially some younger ones) feel
they have gained the necessary experience

and knowledge to make good investment
decisions themselves. With rising costs and falling
household income, they are questioning the need
for advice in favour of seeking their own answers
through their own research. This uncertain and
tumultuous environment is consistently forcing
and encouraging investors to be self-reliant and
even in some areas, self-centred. This can also

A . .
............... eo oo
.....................
..........

.........
R I )

’0...'... .-.. © o 0o 06 0 @ ....o.:, .
et e e e e e ]
-------

be seen in investors shopping around for new
iInvestment opportunities and providers, or
shifting their priorities away from environmental,
social, or ethical concerns when it comes to
iInvestment decisions, despite the best intentions
and beliefs of many.

It appears that the past few years of crises has
created space for this new wave of self-reliant
investors, whether by choice or necessity.

These investors are now equipped with resilience,
knowledge and even numbness to crisis. They
are ready to re-evaluate advice as we know it
and prepared to look further for new providers
and products that can serve their interests best.
All the while looking to a digital future, where
Robo-advice and Al are king.
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Implications

With investors, particularly younger ones,
looking to try providers they don't know to find
the products and services that will answer their
needs, providers should continue to invest in
brand. Name awareness alone will not engage
curious investors in a relatable, relevant way and
provider organisations need to be understood
before they are trusted sufficiently for trial. Brand
iInvestment goes beyond paid comms into every
touchpoint and a provider’s web environment

- their shop window - is increasingly important
for those relying on a digital experience to assist
their choices.

In more top-of-funnel’ comms activity,
providers should consider going beyonad

et e, .-.- o o .-.-.o:::!.'.

..................

° ®
................
-------

the newly-sharpened regulatory imperative
(Consumer Duty). They must demonstrate

a customer-centric experience that delivers
iImproved outcomes from familiar scenarios.

Depending on their status, providers that are able
to, should develop digital/Robo/guidance tools
and vehicles that are lower cost and able to add
the value that (especially young) investors feel can
assist them, without the prohibitive costs of more
conventional face-to-face advice.

With preferences moving towards Robo-advice,
especially for younger investors, the importance
of good UX and digital service appears to

be paramount.
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methodology
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Methodology

The idea for the AML/Nursery Investor Index was
born in February 2020, shortly after the WHO
declared Covid-19 a ‘global emergency’.

For this, the fourth year of the study, we wanted to

begin by exploring what life is like for some investors
and understand their motivations.

« We started with an initial triad of three investor
Interviewees: Rachael aged 29, Daniel aged 32
and Steve aged 40.

e This was held on 29 March 2023.

Information from these interviews informed
the full-scale survey.

Fieldwork details

* 14 April - 2 May

* Recruited from
Dynata online panel

* 15 minute survey

* 1100 respondents

.......................

PO )
................

Sample definition

* |nvestors with over
£10,000 invested

« Quotas set on age/gender
to mirror previous years

<2 the
( nursery
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Thank you

For further information about AML
or The Nursery please get in touch:

X< tim.lloyd@aml-group.com
X1 melanie.bigoni@the-nursery.net

h
>f Jiu?rsery AML
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